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ACADEMIC 
DEPARTMENT 

Service, Quality, and Hospitality 

SUBJECT TYPE Mandatory 

LANGUAGE Spanish 

SEMESTER 
Programme Semester  

BA&S 5  

NUMBER OF 
ACADEMIC 

CREDITS 
2 

HOURS OF 
ACADEMIC 

WORK 
96 CONTACT HOURS 48 HOURS OF INDEPENDENT/AUTONOMOUS WORK 48 

LEARNING 
PREREQUISITES 

• Know and master the theories and principles of administration.  

• Know the theories of service and quality.  

• Know the organizational theories. 

INTERNATIONAL 
COMPONENT 

• National and international standards, policies, regulations and mores related to the professional field. 

• Vocabulary and technical language to communicate in different cultural contexts.  

• International Guests 

• Courses linked to international challenges or projects with teams composed by both international faculty and students. 



 

SUSTAINABLE 
DEVELOPMENT 

GOALS (SDG) 
SDG: 4. Quality 

COURSE DETAILS 

COURSE 
DESCRIPTION 

This subject enhances in the student the acquisition of knowledge and analytical thinking of the service administrators on Social 
Responsibility, its historical development in the national and global context, on the other hand, consolidate the understanding of 
concepts such as governance and citizen participation in the field of Social Responsibility; in this way to achieve the capacity to 
generate, monitor and evaluate Social Responsibility proposals within organizations; lastly, it hopes to develop students' social ethics. 

KEY WORDS: Social Responsibility, Ethics, Corporate Governance.  

COMPETENCES 
DEVELOPED 

EICEA 
ILOS or 

Program
me ILOS 

Course ILOS Type  Content 

Teaching 
and 

Learning 
strategy 

Assessment 
 Method 

ILO01 
ILO02 
ILO04 

Distinguishes the 
concept of SR, 
analysing its 
historical 
development and 
recognizing the 
legal framework in 
which SR is 
developed and 
applied in 
Colombia. 

Knowledge 

• Link between Social Responsibility and the 
Service 

• Concept and types of Social Responsibility: 
Social Responsibility goes beyond the Law, 
connects with the core of the business and is 
approached from an environmental, social and 
economic point of view. 

• Identification of Social Responsibility Practices 

• Historical development of Social Responsibility 

• Communication of SR and Accountability 

Theoretical 
Class 

 

Summative 
Assessment 

ILO01 
ILO02 
ILO04 
ILO06 
BA&S 
ILO07 

Defines a model 
for monitoring and 
evaluating SR 
proposals. 
Formulates 
management, 
results and impact 
indicators of SR. 

Skill 

Exhibitions: 

• Policy for targeting vulnerable populations in 
Colombia. 

• General system of participations. 

• Governance and citizen participation. 

• Entrepreneurship and innovation in inclusive 
business 

• Social and legal characteristics of NGOs in 
Colombia. 

• Fundraising and tools to attract resources 

• Application of knowledge in SR proposals 

Projects 
Based 

Learning 

Formative 
Assessment 

 



 

ILO01 
ILO02 
ILO04 
ILO06 

Applies tools for 
SR application. 
Handles 
methodologies for 
the formulation of 
a SR proposal. 

Skill 

• Sustainability Reports - Global Reporting 
Initiative (GRI) and its indicators 

• ISO 26,000 and its core subjects 

• Theories of Interest Groups 

• AA1000 (Accountability) - Mapping of cases: 
Davivienda, Avianca, Hospital Pablo Tobón 
Uribe, Aviatur, Casino Santa Fe 

• Responsible consumption 

Theoretical 
Class 

 

Summative 
Assessment 

 

ILO01: Global Vision: Demonstrate an understanding of multicultural environments both in local and global contexts.  
 
ILO02: Critical Thinking: Evaluate information using critical and analytical reasoning to address changing economic and business 
situations. 
 
ILO04: Ethics & Social Responsibility: Demonstrate awareness of ethical issues in business environments and contribute to the 
improvement of social conditions. 
 
ILO06: Understand principles and concepts of administration: Demonstrate specific knowledge in the field according to the level of 
study (Bachelor). 
 
BA&S ILO07: Understand the needs of people and organizations as well as the tendencies of service and hospitality, which prevail in 
the marketplace in order to design solutions that satisfy the needs of both internal and external customers.   
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