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Semeste
r 

Programme Semester  

BBA 1  

Number 
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2 

Hours of 
academi
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96 Contact hours 32 Hours of independent/autonomous work 68 

Learning 
prerequi

sites 
• N/A 



 
Internati

onal 
Compon

ent 

• National and international standards, policies, regulations and mores related to the professional field.  

• Vocabulary and technical language to communicate in different cultural contexts.  

• Research and/or projects with international and intercultural components.  

• International guests  

Sustaina
ble 

Develop
ment 
Goals 
(SDG) 

SDG: 8. Decent Work and Economic Growth 

COURSE DETAILS 

COURSE 
DESCRIP

TION 

At the beginning of university training, it is required to show the student a practical vision of the most common roles that they will be able to 
choose in their future professional practice within the business world, such as entrepreneurship or the corporate path. To do this, it will seek to 
motivate that future business life through the inspiring consideration of the life and work, of a group of prominent people and entrepreneurs, 
both nationally and internationally.   
  
Objective: 
Show a practical and experiential vision of the entrepreneurship activity, which allows the student to have a complete vision of the meaning of 
the business career through sharing experiences with entrepreneurs and businessmen. 
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COMPET
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DEVELO
PED 

EICEA ILOS or 
Programme 

ILOS 

Course ILOS 
Type  Content 

Teaching and 
Learning strategy 

 

Assessment 
 Method 

ILO01 
ILO02 
ILO03 
ILO04 
BBA ILO07 

He / She will use indicators, 
determinants, trends, barriers 
and challenges to understand 
the current state of 
entrepreneurship in Colombia 

Knowledge ¿ How is entrepreneurship in 
Colombia? 
- Concepts and determinants. 
- Indicators doing business 
- Entrepreneurship in Colombia. 
- Entrepreneurship policy. 

Collaborative 
Learning 

Formative 
Assessment 

Differentiate between a 
specific profile as an 
entrepreneur, intra-
entrepreneur, businessman 
and / or manager 

Skill Start-up / Entrepreneur vs Business 
person / Entrepreneur  
- Differences and characteristics of the 
business person and the start-up / 
entrepreneur. 

Case Study Formative 
Assessment 
 



 
- Identify differentiating characteristics. 
- Legal framework of the businessman 
and entrepreneur. 

Provide solutions to 
organizational challenges 
from an intra-
entrepreneurship perspective. 

Skill Intra-entrepreneurship 
- Concept 
- The intra-entrepreneurship as a 
business model. 
- Intr.-entrepreneurship challenge. 

Challenge Based 
Learning 

Formative 
Assessment 
 

ILO01: Global Vision: Demonstrate an understanding of multicultural environments both in local and global contexts.  
  
ILO02: Critical Thinking: Evaluate information using critical and analytical reasoning to address changing economic and business situations.  
  
ILO03: Teamwork: Understand and work with others of different backgrounds to solve problems, develop meaningful relationships, and 
share knowledge.  
  
ILO04: Ethics & Social Responsibility: Demonstrate awareness of ethical issues in business environments and contribute to the improvement 
of social conditions. 
 
BBA ILO07: Entrepreneurship & Innovation: Apply and improve management practices for established companies or student start-ups, using 

entrepreneurial spirit and creative thinking. 
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