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COURSE DETAILS

9. Industry, Innovation and Infrastructure

The Competitive Strategy and Innovation course explores the possibilities for the organization to disrupt the conventional
approach, promoting innovation not only as a desire, but on the contrary, it is established as the imperative need and the right

COURSE path to guarantee the success of the company and the satisfaction of its stake holders. It is vital for every Administrator to
DESCRIPTIO | understand why and how innovation can be understood as a strategic logic to boost adaptation and competitiveness processes
N in the organization. Likewise, the considerations, benefits and difficulties inherent to the implementation of innovation
processes in organizational systems, developing a proper and critical posture to understand, manage and implement
innovation activities.
KEY WORDS: | Strategy, Innovation, competitiveness
EICEA ILOS Course ILOS Teaching and Assessment
or Type Content Learning strategy Method
Programme
ILOS
ILO01 Know the main | Knowled | The nature of innovation. Problems Based | Formative
ILO02 concepts and ge Innovation as a strategic Learning Assessment
COMPETENC ILO03 characteristic elements process
DEVEELOPED IE:ESSIGLOOS S;;nsr;z;tg'?cn;is:sr: 2; Innovation and strategy Discovery Based | Formative
o Learning Assessment
organizations.
Measurement of innovation Flipped Classroom | Summative
Assessment
Intellectual property and Case Study Summative
innovation Assessment
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The strategic process of Challenge Based Formative
innovation Learning Assessment
ILOO6 Identify the different Skill Sources of innovation Gamification Summative
BBA ILOO7 sources of business Marketing Assessment
innovation as Sources of innovation: Users Case Study Summative
generators of Assessment
competitiveness in Sources of Innovation: Business | Theoretical Class Summative
organizations. Models Assessment of
the business
models
Sources of innovation: Science | Thinking-Based Formative
and Technology Learning Assessment of
the debate
ILO06 Understand the Design Skill Sources of innovation: Design Design Thinking | Formative
BBA ILOO7 Thinking methodology Assessment
to propose innovative
solutions  for  the
business challenge of
the course
ILOO1 Design innovation | Knowled | Innovation in service Discovery Based | Formative
ILO02 strategies according to ge companies Learning Assessment of
ILO04 the needs of Design innovation cases
innovation strategies in student
according to the needs consulted
of the Organization, services
allowing the
development of
innovative business Innovation in "low" technology | Thinking-Based Summative
models. companies Learning Assessment of
individually
elaborated
essay

ILO01: Global Vision: Demonstrate an understanding of multicultural environments both in local and global contexts.
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ILO02: Critical Thinking: Evaluate information using critical and analytical reasoning to address changing economic and business
situations.

ILO03: Teamwork: Understand and work with others of different backgrounds to solve problems, develop meaningful
relationships, and share knowledge.

ILO04: Ethics & Social Responsibility: Demonstrate awareness of ethical issues in business environments and contribute to the
improvement of social conditions.

ILO06: Understand principles and concepts of administration: Demonstrate specific knowledge in the field according to the
level of study (Bachelor).

BBA ILO07: Entrepreneurship & Innovation: Apply and improve management practices for established companies or student
start-ups, using entrepreneurial spirit and creative thinking.

BBA ILO08: Communication: Communicate effectively in written and spoken manner in Spanish and English.
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