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1. The student will have a general view of the advertising communication world from her/his field of interest, to warranty professional
ethic decisions with high responsibility as a marketing manager, specially at the moment of the different approvals an advertising
agency must obtain from the business contracting.

2. The student will be able to know what an advertising campaign is and how to evaluate it as well as to nourish and manage the
creative talent into the advertising language and context. Also, the student will develop skills to analyze an advertising job from a
marketing point of view.

COURSE CONTENTS
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Advertising Glosary.

Ethic in Advertising.

Logotype.

Advertising Agencies Structure.

Advertising Industry Worldwide.

Brief and Creative Strategy

Creative Strategy application

Advertising campaings/ creative elements (copywriting, stories, radio scripts, etc).
Advertising campaigns samples mass media
Creative Concept

Music in Advertising
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METHODOLOGY

Lecture and Case Method
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LINKS:

WEEKLY PLAN
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